portfolio

\\/7

BETH LUKAS

design&illustration




PORTFOLIO

Teddi Yaeger Photography
Northshore Dental Assisting Academy
Carlin Salon & Day Spa

Sound Partners Real Estate

Holmes Point Construction

Lorraine Marie Photography

Ascents Candle Co.

CONTACT

please use the webform at:
www.bethlukas.com/contact.html

N O W N e




TEDDI YAEGER
PHOTOGRAPHY
IDENTITY DESIGN

LOGO

The concept was based on the idea of a
modern fairy tale, using a combination of
solid, dependable type with a soft nostalgic
printer’s flourish.

COLOR
This color scheme was very popular in the

turn of the century for fashion design and
home wares. It is also popular again today,

with connotations of both tradition and
understated modernism.

TYPEFACES

We chose Requiem for typesetting Teddi’s
name, mainly due to the Y feeling like out-
stretched arms. Mrs. Eaves supports the
nostalgic children’s book feel, and is varied
enough in it’s faces to be a flexible support-
ing typeface.
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NORTHSHORE DENTAL
ASSISTING ACADEMY
IDENTITY RE-DESIGN

LOGO

The logo was streamlined to reflect the
water/wave intent desired in the original
design, and the location near the water in
Kenmore.

COLOR

Color reflects the decor at the academy and
was chosen to be friendly to a female audi-
ence, but still appropriate for a professional
health care educational center.

TYPEFACES

The typeface chosen was Legacy Sans, due
toit’s variety in weights and an elegant small
caps face.
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CARLIN SALON
& DAY SPA
IDENTITY RE-DESIGN

LOGO

The original files for the logo were unavail-
able at the purchase of the business, so we
re-designed to create a calmer, softer, more
modern look until finalizing the name change
and identity overhaul.

COLOR

We chose eggplant and deep sage to reflect
the interior, and to compliment the Aveda
collateral used in all marketing.

TYPEFACES

The typeface chosen is Legacy Sans, due to
it’s variety in weights and an elegant small
caps face. The script is Voluta Script, which
has a soft handwritten feel and some texture
to the stroke.
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SOUND PARTNERS
IDENTITY DESIGN

LOGO
Sound Partners is a start-up commercial
real estate management company. When

approaching me for an identity design, they
stated that they wanted a logo that reflected
their business practices; innovative and
focused on customer and community sup-
port. The versions that | show here are more
reflective of that desire, though in the end
they chose a more traditional approach so as

to not scare off more conservative clientele.

COLOR

We chose a color scheme that could be
printed in two Pantone colors and would
reflect the nautical concept.

TYPEFACES

ITC New Baskerville is used for the main logo,
Legacy Sans for the supporting typeface. The
New Baskerville face has been hand modified
to create a more compact silhouette.
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HOLMES POINT
CONSTRUCTION
IDENTITY DESIGN

LOGO

This logo is part of an ongoing website de-
velopment project. As he had no real logo
when coming to me, we have created one
from the business card he already has. The
color choices and basic layout were drawn
from the card, though | did make suggestions
that | believed would represent his qual-
ity high-end construction more accurately.
Those options are shown underneath the
design chosen.

HOLMES POINT CONSTRUCTION
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LORRAINE MARIE
PHOTOGRAPHY
IDENTITY DESIGN

LOGO

Lorraine was looking for a very traditional /\
design to appeal to a feminine audience. We Z

chose typefaces that had a modern, sketchy

quality to it, and used flourishes that were

made out of letters from a corresponding
typeface. A second logomark was developed

to be used as an embellishment on labels
and within photo albums.

oo photography
We chose a warm pink and a rich brown to

appeal to younger audiences and reflect
trends in the wedding industry.

TYPEFACES

The typeface for the name is Selfish, with
Schindler Smallcaps for supporting type.
The Flourished are the capital ] from the
Porcelain family.




ASCENTS CANDLE CO.
IDENTITY DESIGN

LOGO

The starburst design is interpreted from
the natural patterns found in the palm wax
candles. There was a standing problem with
the name being read as “accents”, and the
primary goal was to correct this and to cre-
ate something that would stand out on the
shelves at PCC, Metropolitan Market and
other natural foods vendors.

COLOR

When printing the labels, we will be focusing
on single color printing. We chose a brown
that would tint down to create many warm
shades of beige, and will be printed on a
clear material directly over the palm wax,

which is pigmented in many various shades.

TYPEFACES

The main typeface is Diotima, which has
open round apertures and a handmade pen
stroke feel. Optima is used within the logo as
it reduces and remains legible in both print
and web uses. The capital S has been hand
modified.
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Thanks for taking the time to look over my collection of logos. If you
would like to see more of my work, please go to www.bethlukas.com
and choose from the pdf portfolios to download. A full site with all my
newest projects is coming soon, so check back often.

If you would like to contact me, please use the contact form found at
www.bethlukas.com/contact.html. Thanks again!

-Beth Lukas
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